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The Web Belongs to
All of Us

In 1989, Sir Tim Berners-Lee invented the World
Wide Web. Then, he gave it to the world for free.

Now, it's up to all of us to protect and enhance it. Expa ndlng 1 Enhf_m_cmg_
Find out more about Sir Tim, the history of the Access Pa rticipation
Web and how the Web Foundation is creating a Read more ‘ Read more

better Web for all.



The 2015-16 Affordability Report AAI

* http://adai.org/affordability-report/
* Released February 2016

 Examines policies & regulations in place across 51
developing & emerging countries

 Takes a closer look at how income & gender inequalities
impact affordability

 Why have some countries succeeded in making Internet
access more affordable, accessible and universal, and
what can others do to catch up quickly?



http://a4ai.org/affordability-report/

What is the current state of affordability? A‘ 4; Ai 'I

* Over half the world’s population is still offline
* 70% of people in the world’s least developed countries
cannot afford a basic broadband connection (500MB)



Internet for all by 20207 (A
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IN SEPTEMBER 2015, WORLD LEADERS
AGREED ON A NEW GLOBAL GDAL

¥ AFFORDABLE, UNIVERSAL INTERNET
& ACCESS IN THE WORLD'S LEAST
®  DEVELOPED COUNTRIES BY 2020
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ON CURRENT TRENDS, THE WORLD WILL \“
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Poverty & income inequality are (A
masking the true state of affordability BAAT

111 countries
have met the UN affordability target of basic broadband
priced at 5% or less of average monthly income

YET




WE MUST TAKE ACTION NOW  _.
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According to the current target, Internet in 2013 Peru was: AN
affordable (2.78%)... but is it really for all peruvians? A4Al

In south
Africa
1.48% but
out of
range for
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Grafico 17: Plan mas barato/PIB per capita segun decil
ingreso (Peru 2013)
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Fuente: DIRSI y ERESTEL Citado en presentacién de Hernan Galperin, Mayo 2015



Price of 500MB plan/Average Monthly
Income of Lowest 20% of income earners

Affordability for the lowest 20% of income earners
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Accessibility: The price of a broadband for lowest 20% of

income earners

Price of 500MB plan/Average Monthly
Income of Lowest 20% of income
earners
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Exploring the true extent of the gender (A
digital divide B4A]

WOMEN ARE ABOUT 50% LESS LIKELY <J
THAN MEN TO USE THE INTERNET IN
POOR URBAN COMMUNITIES

37% ot women

surveyed are Internet
oot 50% of men.

Access to higher education
narrows the gender gap in
Internet access
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To achieve universal access A4Al

we must
commit to a new, more ambitious

affordability target.




Why “1 for 277




@a4a_internet

Thank youl!

More:

www.a4ai.org/1for2-affordability-target/

www.adai.org/affordability-report

Yacine Khelladi
yacine.khelladi@webfoundation.org

@YacineWF

A4Al

#Haffordableinternet
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